NO
MORE
EMPTY

PROMISES

Uganda Brand Audit Report 2022
VOLUME 2

A People’s effort to hold cor'Por'a+e Pol\u+er'9 accountablel

- #Break
END Free

PLASTIC

POLLUTION From
Plastic




Background of Brand Audits.
The 2022 Brand Audit Data Analysis.
Spotlight on Biggest Plastic Polluters in 2022.

1. The Coc&ola Company.
2. Pepsi.

3. BIDCO Africa.

4, Mukwano Industries.

Spotlight on problematic waste.

1. Diapers.
2. Plasticfootwear.
3. Sachets.

Recommendations.

1. Recommendations to Corporations.
2. Recommendations to the Government of Uganda.



Appreciation to youth from End Plastic Pollution Uganda and Green Africa Youth Organization Uganda
for leading the brand audit action. They collected, sorted and recorded data on 1487 items gathered
during the brand audit.

Appreciation to the youth of Bweyogerere Town, local leaders of Bweyogerere, Buto and Kireka.
The management of the railway crossing tldemping site at Nambole Stadium area.

Appreciation to local waste pickers that joined the collection and sorting of waste during the brand
audit. A total of 1487 items were collected for auditing.

Appreciation to the expert reviewers that helped to simpjiand guide on the delivery of this report.

Appreciation to the Global Alliance for Incinerator Alternatives Africa Team for guidance on the
messaging and preparation of this report.

Appreciation to Break Free From Plastic for providing resources fgtwang, recording data and
supporting the brand audit activity.



Brand Audits elevate people's understanding of the structural causes of plastic pollution, gather hard data
proving that corporations argesponsible for producing excessive amounts of singke plastic packaging

and reveal the disproportionate harm these corporations are causing to vulnerable communities
especially the global south at all stages of the plastic lifecycle.

2018, marked theiffst ever global brand audit which has catalyzed what has now come to be a 5 year long
journey. The 2018 brand audit engaged nearly 10,000 volunteers who organized 239 cleanups and brand
audit events in 42 countries.

Each year thereafter presented uniquehéevements, challenges and breakthroughs for brand audit
initiatives. In 2019, a record breaking 763,004 pieces of plastic waste were collected.

The global Covid9 pandemic in 2020 brought about some challenges, despite this over 14,000 volunteers
in 55countries were still able to participate. 2021, was the year of lawsuits, exposing the drivers of climate
change and plastic production, and that their expansion threatens the global climate crisis. Also in 2020,
Break Free From Plasipublished theMissing the Mark reportunveiling how manygorporate plastic
pollution projects are actually false solutions.

However, 2022 was the most significant year for brand audits and the global plastic pollution crisis. It
marked the 8 Anniversary of the global brand audits, th@22 Global Brand Audigveals a remarkable
consistency of results; year after year the same Fast Moving Consumer Goods companies including Coca
Cola, Pepsi and Unilever with the largest market sla@esgenerating most of the plastics polluting the
environment.

The communities and people of Uganda also find themselves within the clutches -pbltapng

corporations which served to motivate conducting the fissind audit in 2022y [ I {S A OG0 2 NRA I 2
largest inland freshwater body. 32 companies were exposed with The@adaaCompany, Pepsi and

Unilever making the top three polluters. 656 items were audi#@Po were food packaging and 11% were

personal care products. By material type, 49% of the items audited were PET (Polyethylene) and 22% were
HDPE (Higdensity Polyethylene).

Also toward the end of 2021, End Plastic Pollution Uganda conducted a brand audit on River Rwizi in
Mbarara. The results were released in the first evierwing With Plastics Repoexposing 56 brands and
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The top polluting brands were, The Cdacala Company, Pepsi, BIDCO Africa as well as Mbarara based
companes like Yausafi Ventures and Ice Love Company.

Conducting brand audits has become an annual activity in Uganda with the second major brand audit
conducted in 2022, the data has been analyzed in preparation of this report.


https://brandaudit.breakfreefromplastic.org/brand-audit-2020/
https://www.breakfreefromplastic.org/missing-the-mark-unveiling-corporate-false-solutions-to-the-plastic-crisis/
https://brandaudit.breakfreefromplastic.org/brand-audit-2022/
https://endplasticpollutionow.blogspot.com/p/brand-audit-2021_7.html
https://endplasticpollutionow.blogspot.com/p/flowing-with-plastics-report.html




tfFAGAO0 LI O1FAAY3I Ada y2g NBIFNRSR Fa GKS Y2ad daoO:
externalizing all the management costs on the consumers or export unmanageabieayatableplastics
to the global south in the form of waste colonialism.

The Plastic Pollution crisis in Uganda is on an upward trajectory with a number of corporations exposed
by brand audit data expanding the production of plastic products, singgeplastic paadging, and
delivery containers. This was not the case before the 2000s, the beverage industry in Uganda made use
of glass and metal cans.

The plastic pollution crisis is growing in scale, there must be urgent and ambitious action at all levels to
end it. Fom its production to disposal, plastic contributes to diverse environmental challenges, health
impacts and exacerbates the climate crisis.

Plastic pollution crisis is a production crisis, therefore it must be addressed at its source. Corporations
shouldbe held accountable for creating widespread havoc in nature and in places where their problematic
packaging materials and singlse plastics are ending up.

The 2022 brand audit was led by youth frobrd Plastic Pollution Ugandasreen Africa Youth
Organizationand youth from Bweyogerere Town and waste pickers. It was conducted at a dumping site
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dumping culture and stopping landfills in local communities. At End Plastic Pollution Uganda we believe

in building plagt-free communities with emphasis on promoting athemping culture, no more landfills

and no burning of plastic waste. There are several illegal dumping sites around Kampala City, these are

not only illegal but also are not under supervision or managerbgrbcal government authorities.
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dumping site to grow next to the national stadium. Sports is a major activity in Uganda, however it has
attracted sponsrship from the same brands generating the plastic waste found at a dumping site next to

the Nambole sports ground.

Uganda is also gearing up to join other East African Countries (Kenya and Tanzania) to jointly bid for
hosting the African Cup of Nationsywever with a dumping site next to the major sports ground in the
country, it undermines the opportunity to host such a major continental sports event.

Youth from End Plastic Pollution Uganda and Green Africa Youth Organization joined by youth from
Bweyoigere Town and local waste from the Nambole dumping site collected a total of 1487 items.

The brand audit found 137 brands produced by 39 parent companies to be responsible for the plastic
waste collected. By material type, 673 items were PET bottles, d& itvere HDPE bottles, other items
including sachets and baby diapers were 273. Also the audit found 97 unbranded items including plastic
footwear and plastic cutlery were found.


https://endplasticpollutionow.org/
https://greenafricayouth.com/
https://greenafricayouth.com/

The Coc#&ola Company is the biggest plastic polluter with 312 items fousakiHs the second biggest
plastic polluter with 124 items found, BIDCO Africa comes in third place with 115 items found, Unilever
came fourth with 107 items found and Mukwano Industries came in fifth place with 99 items were found
to be the leading plast polluters.

The 2022 brand audit also offered a special focus on items including diapers and sachets and plastic
footwear.




